
Job Description 
 
 

 
Job Title : Social Media and Digital Content Editor (Maternity cover) 
Salary Grade : £ 17,000 - £19,000 per annum (depending on experience)  
Responsible to: Interim Senior Digital Editor 
Hours  : 35 hours per week  
Location : Fern House, Bath Road, Stroud, GL5 3TJ   
Special Conditions: Travel including some evening and weekend working. 9-month 

maternity contract. 
 
Background 

As many as 500,000 people in the UK today who have been affected by meningitis 
and every year more than 8,000 babies, children and adults contract either bacterial 
or viral meningitis. 1 in 10 who contract bacterial meningitis sadly die, and a further 1 
in 3 are left with lifelong after-effects.  
 
The largest meningitis organisation in the world, Meningitis Now is a bold, brave and 
influential charity making a real difference in the UK. With our beneficiaries and 
supporters at the heart of everything we do, our vision is simple - to stop lives being 
devastated by meningitis and rebuild the lives of those affected by meningitis in the 
UK – and we do this through research, awareness and support.  

The people we help every day and those who support us in return, inspire us to provide 
the best supporter care that we can, which is why we are committed to putting our 
supporters first and ensure anyone who is in contact with Meningitis Now, feel 
engaged, respected and valued.  

 
Job Purpose 

Through social media and digital channels, you will help raise vital awareness of 
meningitis, develop brand awareness, support fundraising, generate inbound traffic 
and increase the reach of the charity online. From working on breaking news, covering 
live events, to representing the stories and experiences of those impacted by 
meningitis – this is a varied and exciting role, where a breadth of creative and digital 
skills is an essential component. 

This role reports to the Interim Senior Digital Editor and works closely with an out of 
hours Social Media Assistant, as well as support, fundraising and broader 
communications teams.  

Working in partnership with colleagues, you will be creating, editing and publishing 
digital content and evaluating its impact. You will have day-to-day responsibility for our 
certain aspects social media channels, with a remit to look wider and innovate using 
existing and emerging tools and channels, and to improve our ability to understand 
and act on online conversations.  

You will be a leader for digital engagement within Meningitis Now; helping colleagues 
understand the value of digital communications and help them feel confident using 
some of the tools themselves.  

The creation and adaptation of compelling content is essential for this role. This may 
consist of text, visual, video, audio and graphic adaptations of the charity’s key 
messages and requires creativity and an attention to detail in all formats. 
 



For this role we need someone who is experienced and comfortable with digital media. 
We are looking for a driven professional with a flair for creative content and proven 
working experience in social media or a related field.  

 
Relationships 
Internally:  

 Act as a key contact for digital and emerging media for the Meningitis Now 

 Work closely with the Interim Senior Digital Editor, Social Media Assistant and 
Communications Team to deliver key messages through digital channels 

 Coordinate any necessary administrative support with other departments 
 
Externally: 

 Create ongoing relationships with charity partners and ambassadors 

 Manage relationships with consultants and agencies 

 Represent the Digital Media team where necessary 
 
 
Duties and Responsibilities 

Work with the Interim Senior Digital Editor to create and implement the social media 
strategy, coordinating with stakeholders across the charity to ensure our effectiveness 
and encouraging adoption of relevant social media techniques into our culture. 
 
Social Media 

 Manage social media campaigns and day-to-day activities. Duties include 
online advocacy, writing editorial, community-outreach efforts, promotions and 
social advertising etc. 

 Manage presence on social platforms including Facebook, Twitter, Instagram, 
YouTube and other similar community sites, responding to comments and 
queries. 

 Work with colleagues to ensure social media tools are up to date – for example, 
Facebook groups, Facebook fundraising and the charity’s regional Facebook 
pages. 

 Track and monitor social media performance, using Facebook Insights, 
secondary tools and Google Analytics. Make recommendations and adapt to 
changes in content performance and wider platform developments. 

 Champion social media internally. 
 
Content Creation 

 Plan, develop and deliver relevant and engaging content in keeping with the 
wider work of the charity, supporting key campaigns, fundraising, and the 
support and research department. 

 Work closely with other member of the social media team and independently 
to adapt news stories, supporter’s experiences and key messages into 
compelling visual, text, graphic, video or audio formats to maximise social 
media impact. 

 Look for creative solutions to communicating and engaging an audience with 
supporter stories and disease information. 
 
 
 
 
 
 

 



Blogger/Influencer, Brand and Celebrity Ambassador Outreach 

 Work with the Interim Senior Digital Editor and Major Gift Manager to deliver a 
programme of influencer and celebrity engagement through social media. 

 Look for and develop opportunities of widening the charity’s social media reach 
through partnerships with individuals, brands and other organisations. 

 Liaise with external parties to plan and deliver shared content. 
 
Personal Specification 
Essential experience 

 Currently working in a digital media 
 
Essential knowledge 

 Excellent understanding of new media technologies and applications, including 
traditional online publishing, social media platforms, social media tools, digital 
advertising 

 Good understanding of online user experience, usability and accessibility 
 
Essential skills 

 Exceptional interpersonal skills with the ability to communicate sensitively and 
effectively with a diverse range of individuals, supporters, event participants, 
donors and volunteers 

 Excellent communication skills including the ability to write compelling copy  
with accuracy and attention to detail 

 Empathy with supporters’ needs  

 Microsoft Office, Adobe Creative Suite or similar and basic video editing 

 Experience in setting objectives and meeting targets; excellent organisation 
and reporting skills including time management and prioritisation 

 Demonstrable diplomacy and ability to work in confidence 

 Demonstrable creativity 

 Ability to enthuse and motivate staff and colleagues  
 
Desirable selection criteria 

 Previous experience in the charity sector 
 

Other requirements 

 Commitment to the goals and values of Meningitis Now 

 Full driving licence and access to a car 

 Some travel and attendance at appropriate events 

 Willing to attend training as necessary 
 


