
Media 
Guidelines 
for Supporters
A two page guide on wowing journalists 
with your stories.
HIT THE HEADLINES!
Your local newspapers, radio and TV stations will be keen to hear about any activity that you are planning to do. 
Local stories fill their pages and air time.
Getting media coverage is also a great way to boost your fundraising; as well as raising awareness of meningitis 
and the work of Meningitis Now.

THE MEDIA LIKE:
•	 Real-life stories: If you or someone you know 

has had an experience of meningitis that you/
they are happy to share.

•	 Timely stories: If you or a member of your 
family suffered meningitis at a particular 
time of year use that seasonality as a hook to 
get the media’s interest. For example, if your 
experience happened at Christmas time then 
the media will be more interested in your story 
at that time of year.

•	 Stories about new initiatives or events: If your 
event is the first of its kind, or taking place 
in a new venue, the local media are likely to 
be interested – particularly if there is a good 
photo opportunity!

•	 Something unusual or quirky: The media is 
always interested in stories that are different. 
For example, if you are holding an event 
which is the longest or fastest of its kind, or 
if it involves a crazy stunt (such as bathing 
in baked beans), or perhaps it involves a local 
celebrity. All of these factors will help to 
secure media coverage.

HOW DO YOU GET THEM 
INTERESTED?
The best way is by sending a press release. A 
press release is a written summary of your event, 
giving the media the key points about your story. 
If you prefer, you could simply call and speak to 
a journalist – it’s useful to have the key points to 
hand whilst you are on the phone.

WRITING A PRESS RELEASE:
Keep it short, to the point, and typed. You MUST 
include the five Ws:
1. WHO is taking part
2. WHAT is happening
3. WHERE it is happening
4. WHEN it is happening
5. WHY it is happening
Don’t forget to include your contact details.

WHAT TO DO WITH YOUR PRESS 
RELEASE:
When you’ve finished writing your release make 
sure you check spelling and grammar. It is always 
worth getting someone else to read it before 
you send it. The next step is to send your press 
release by email, fax or post to the news desk.



BROADCAST:
There’s a chance that your release might get picked up by 
your local radio or TV station. You might be interviewed. 
First of all – don’t be nervous! Make a list of the three key 
points that you want to include. Use these as the basis of 
the interview. Speak slowly and clearly. It might be useful 
to ask the interviewer what their first question will be.

THINGS TO CONSIDER:
•	A picture speaks a thousand words, so 

a good one is a must. Make sure that 
those who are pictured have given you 
permission.

•	Dozens of releases land on journalists’ 
desks every day, so make it stand out! 
Unusual or quirky stories are often most 
successful, so be imaginative – that 
includes the title too. A good title means 
that it’s more likely to get read.

•	Keep it brief and to the point.
•	 Include information on Meningitis Now 

so that the journalist knows about our 
work.

If you don’t get featured in the local media, 
don’t worry. Journalists are very busy and 
don’t have the time or space to include all 
the stories they hear about. You can always 
try to get your story in at a later date, or 
publicise your event after it has taken 
place. Just change the wording of the press 
release into the past tense and remember 
to send some photos with it.

Meningitis Now is a new charity, with almost 30 years’ experience, leading the fight against meningitis in 
the UK. We were formed in 2013 by bringing together Meningitis UK and Meningitis Trust, the founders of 
the UK meningitis movement in the 1980s.
Our vision is a future where no one in the UK loses their life to meningitis and everyone affected gets the 
support they need to rebuild their lives.
We provide a powerful, united voice for individuals, families, communities, experts and professionals who 
know just how devastating meningitis can be.
We save lives by funding research into vaccines and prevention.
We reduce the impact of the disease by raising awareness, empowering people with the knowledge and 
information they need to get urgent medical attention if they suspect meningitis.
We rebuild futures by providing dedicated support to people living with the impact of meningitis.
We raise the funds we need to deliver our vision, inspired by the individuals and families at the heart of 
our organisation.
For more information on Meningitis Now and our services visit www.meningitisnow.org or call our 
helpline on 0808 80 10 388.

IF YOU NEED HELP OR ADVICE:
Meningitis Now’s communications team is on hand to answer any questions you may have. Please 
call 01453 768000 or contact your regional charity representative.
Meningitis Now is grateful for your efforts to generate media coverage. However, because 
the communication is coming from you and not Meningitis Now, the charity cannot accept any 
responsibility for your communication.
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THINGS YOU SHOULD KNOW:


